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Objective: The purpose of this course is to apply micro economic concepts and techniques
in evaluating business decisions taken by firms. The emphasis is on explaining how tools
of standard price theory can be employed to formulate a decision problem, evaluate
alternative courses of action and finally choose among alternatives. Simple geometry and
basic concepts of mathematics will be used in the course of teaching.

INSTRUCTIONS FOR THE PAPER SETTER/EXAMINER:
1. The syllabus prescribed should be strictly adhered to.

2. The question paper will consist of three sections: A, B, and C. Sections A and B will
have four questions from the respective sections of the syllabus and will carry 10 marks
each. The candidates will attempt two questions from each section.

3. Section C will have fifteen short answer questions covering the entire syllabus. Each
question will carry 3 marks. Candidates will attempt any ten questions from this section.

4. The examiner shall give a clear instruction to the candidates to attempt questions only at
one place and only once. Second or subsequent attempts, unless the earlier ones have
been crossed out, shall not be evaluated.

5. The duration of each paper will be three hours.

INSTRUCTIONS FOR THE CANDIDATES:

Candidates are required to attempt any two questions each from the sections A and B of the
question paper and any ten short questions from Section C. They have to attempt questions
only at one place and only once. Second or subsequent attempts, unless the earlier ones have
been crossed out, shall not be evaluated.

SECTION A
Introduction to Managerial Economics
Unit-1 Meaning, nature and Scope of Managerial Economics

Unit-2 Firm: Stakeholders, Objectives & Decision Issues
Unit-3 Basic Techniques of Managerial Economics

Demand Analysis

Unit-4 Demand Concepts & Analysis
Unit-5 Elasticity of Demand

Unit-6 Indifference curve Analysis



SECTIONB

Production & Cost Analysis

Unit-7 Production Function

Unit-8 Cost Concept and Analysis 1

Unit-9 Revenue Concept and

Analysis

Pricing Decisions

Unit-10 Market Structure : Pricing under perfect Competition

Unit-11 Pricing under Monopoly, Monopolistic & Oligopolistic Competition

Unit 12 Theories of Distribution: Marginal Productivity theory & The Modern theory
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